BUILDING YOUR
BRAND

Leah McGarvey & David Jones



Welcomel

Sarah Alexander (Managing Director)



* No fire drills planned
« 10:30 finish time

* Networking & Meet the
Team

* Please set your phone to
silent
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Find nearby (OFF) Add contacts

No pendi Manage all

e you may have worked with

/‘l

Neethu Stephen % Jeremy Robbins %

Interim CFO for Developer of
businesses that are scal... OptegraMRP - Enabling...

26 mutual connections @D 37 mutual connections

2 T

»
Zainul Anhar Rishi Ruparelia

Chartered Accountant at Consulting | Accounting
Messila House Group Software | Practice Advi...

@D 65 mutual connections @D 118 mutual connections

See all »
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What we will cover today...

Why are brands important?

Types of marketing

What is digital marketing?

Search Engine Optimisation (SEO)
Search Engine Marketing (SEM)
Social Media Marketing (SMM)
Question & Answer session
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BRANDS

David Jones (Director of Innovation)



What creates a brand?

Name, Term, Design and Symbol

Domain names
Service levels
Customer experience

Colours
The way you make me feel
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Why are brands important?

* Recognition
e Trust
e Builds value

Inspires employees
Generates new customers
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Protecting your brand...

« Why should | protect my brand?
How can | protect it?

Copyright

Domain Name

Limited Company

Trade marks (IPO.gov.uk - £170)
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Types of Marketing
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Spot Quiz!

 What and when was the earliest form of Electronic
Marketing?

Elevator music in 1922
by a company called
Muzak
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Types of digital marketing...

« Search Engine Optimisation (SEO)
« Search Engine Marketing (SEM)
« Social Media Marketing (SMM)
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What is SEO?

* Two types:
— On-Page
— Off-Page

« The Hat philosophy:
— White Hat
— Grey Hat
— Black Hat
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On-Page... Keywords

 What is a keyword and why are they important?

* Types of keywords
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On-Page... Keywords

HIGH COST

HIGH COMPETITION GENERIC KEYWORDS

“digital camera”

LOW COST
LOW COMPETITION

HIGH SEARCH YOLUMI OW SEARCH VOLUME
LOW CONYERSION PROBABILITY HIGH CONVERSION PROBARIL
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On-Page... Keywords

HIGH (DST
HIGH COMPETITION

BROAD KEYWORDS

“canon digital camera”

LOW COST
LOW COMPETITION

HIGH SEARCH YOLUML OW SEARCH YOLUME
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On-Page... Keywords

HIGH CO51
HIGH COMPETITION

LONG TAIL KEYWORDS

“set aperature canon T3i digital camera”

LOW COST
LOW COMPETITION

HIGH SEARCH VOLUMLE OW SEARCH YOLUME
LOW CONVERSION PROBABILITY HIGH CONVERSION PROBABIL
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On-Page... Keywords

 What is a keyword and why are they important?
* Types of keywords

« How to find the best keywords
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On-Page... Keywords

Keyword Planner

5 ahrers
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On-Page... Keywords

Feature SEMrush Ahrefs
Technical audit 70 : 70
Link analysis 6.0

KW research 9.0

Competitive audit 9.0

API

*www. TheBlueprint.training
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ahrefs Dasnbosrd Alerts  Sie explorar Content explorer  Keyw 2 Site audit

i Settinge

Teespring
Backlink profile v 1eespring

Backlinks

Backlinks Referring domains Organic keywords Organic tratfic Tratfic value

8K 754K sk 865K sk $312K

PPC 1.0K PRC §25.1K

+ New Ahrets Rank UR

2,839 82

Live links v

Ahrefs Rank

Today
Crawled pages 15,082 516

Reterring domains

Referring domains = e unks Alltime Oneyear Last30days

Bast by links' growth
To

antent

O 5 v Refarring pages
utgoing links g pag:
inked dom Referring IPs
Linked domang

Anchors

Referring subnets

I)\ #LEWISBROWNLEE ) htto:/po.suLB_Linkedin ] @LewisBrowniee
4

CewissrownLer  WWW.LEWISBROWNLEE.CO.UK 3 www.iacebook.comilewisbrowniee  (G) @Lewis_Brownlee



On-Page... Grammar & Quality

« Whilst Google deny that grammar impacts SEO
directly the Panda Algorithm scans content quality
and this is where grammar becomes important

« Do not over optimise with keywords

* You should have more than 300 words of original
content per page

« Duplicate content is BAD
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On-Page... Regularity

« Post high quality original content daily where
possible.

« Static pages will slip down Google
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On-Page... Meta Data

What is Meta Data?

Meta Title <60 characters

Meta Description <160 characters

Meta Keywords — Been obsolete for a decade
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On-Page... Images

Ensure you use images on your site
Choose the right filename

Use Alt-Tags

Ensure you optimize the size
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Off-Page... Back-Links

« What is Link Building?

* Risky

* Never buy links

« Avoid automated programs

« Do not exchange links

« Avoid Link Farms

 Try to gain high quality links

« Write high quality content that people want to link to
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Run that past me again...

 In short you are best placed using an add-on, such
as Yoast, which will help you establish whether you
are doing what you need to.

V.
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Most Importantly...

£ 5 Search Console
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Pay Per Click

Search Engine Marketing



Google

solicitor uk L Q

QA B Maps Elimages M Mews [videos & More Settings  Tools

About 35,300,000 results (0.57 seconds)

Personal Injury Solicitors | We are Slater and Gordon

wony slalergordon.co.uk! = 0208 175 7934

Experts For Cwer 25 Years. Legal Representation From Mo Win Mo Fes Solicitors. Specislist Persona
njury Team Available. Contact Our Lagal Experts For Frese Advice. 85+ Years Expanencs. Enguirs
Online. Award-Winning Law Firmn. Fres Consultation. Mationwide Sarvice. Personal Injury Experts.

Holiday Accident Claims Asbestos Compensation
Fird Ot If ou Could Claim From A We Can Advise You How To Claim
Top Ranked Team OF Solicitors Contact Our Specialist Team Today

In general, Barristers im England & Wales are hired by _:_:;-‘; ‘
Solicitors to represent a case in Court and anly -
become involved once advocacy hefore a Court is
needed. 23 Sep 2018

www thecompleteuniversityguide. co.uk

Differences Between a Lawyer, a Solicitor and a Barrister
https:itevew slatergordon. co.ukf.. difference-between-a-lavwyer-a-solicitor-and-a-barriste...

v AbRmart thie reenk BB Cazdlb=asl



Types of PPC

Google Ads

Google Retargeting
LinkedIn Advertising
Facebook Ads
Instagram Ads
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How do they all work?

* You place bids
 Bid price varies depending on demand

* Image, video or text
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*www.digitalvidya.com

A word of warning...

« Can be VERY expensive
« Set daily budgets and display times
« Be careful with match types

— Exact [Womens hats]

— Phrase “Womans hats”

— Broad with Modifier +Womens
— Broad
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SOCIAL MEDIA

Leah McGarvey




Social Media Marketing (SMM)

What is it?
* It's a form of internet marketing

* |t involves creating and sharing content on social
media networks in order to achieve your marketing
and brand goals

» This includes activities like posting text and image
updates, videos

 Also includes paid social media advertising
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What is it used for?

Most businesses use social media too...

« Get more visitors on their website (driving traffic)

Increase brand awareness

Re-engage with current customers

Start a communication with potential customers

Generating leads and growing revenue

Make a Strategy for your social media
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Which Social Media sites?

Choosing the right platform depends on your target
customers. With over 3.4 billion active social media
users, you have to focus your efforts where it will be

’ THE UNITED KINGDOM =
THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND MOBILE, INTERNET, AND SOCIAL MEDIA USE S
TOTAL MOBILE INTERNET ACTIVE SOCIAL MOBILE SOCIAL

POPULATION SUBSCRIPTIONS USERS MEDIA USERS MEDIA USERS

wWO@e©®®

66.77 71.67 63.43 45.00 39.00

MILLION MILLION MILLION MILLION MILLION
URBANISATION: vs. POPULATION: PENETRATION: PENETRATION: PENETRATION:
84% 107 % 95% 67% 58%

SOURCES: FOPULATION: UNITED NATIONS; U5 CENSUS BUREAU. MOBLE GSMA INTELIGENCE INTERNEE INTERKETWORDSTATS T WORD BANK; A WORD FACTBOOK: EUHOSIA . we
° B O U2 S A . A M SSCALUEO TGRS S S AT 150 s HOOtSUIte gtl;%iol
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Facebook

« Dominant social platform in the UK
* Very high % of users aged 18 — 64
‘Millennials’ & ‘Gen X’ most likely to share content

& FACEBOOK AUDIENCE OVERVIEW DLz

BASED ON FACEBOOK'S TOTAL ADDRESSABLE ADVERTISING AUDIENCE 2 I l g

NUMBER OF PEOPLE THAT PERCENTAGE OF ADULTS QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
FACEBOOK REPORTS AGED 13+ THAT CAN QUARTER GROWTH ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH BE REACHED WITH IN FACEBOOK THAT FACEBOOK THAT FACEBOOK
ADVERTS ON FACEBOOK ADVERTS ON FACEBOOK ADVERTISING REACH REPORTS IS FEMALE* REPORTS IS MALE*

PO®E@

40.00 71% 0% 53%  48%

MILLION

° SOURGE: FACEBOOK [JANUARY 2019} KE ANALYSIS. *NOTE BOOK DOES NOTPUBLISH ADVERTISING AUDIENCE DATA FOR GENDERS OTHER THAN ‘MALE AND ‘FEMALE Hootsulte Cre
ADVISORY: FIGURES REPORTED ON THIS CHART ARE BASED ACEBOOK'S ADDRESSABLE ADVER] T MO S MELS B A A RE
soRY: A D A L oD M et I Cae Mo N social
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Twitter

Short snappy messages and big use of
« Aged 18 — 29 is the highest %
Used a lot for getting daily news updates

TWITTER AUDIENCE OVERVIEW DLz
BASED ON TWITTER'S TOTAL ADDRESSABLE ADVERTISING AUDIENCE 2 I l g
NUMBER OF PEOPLE THAT PERCENTAGE OF ADULTS QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
TWITTER REPORTS AGED 13+ THAT CAN QUARTER GROWTH ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH BE REACHED WITH IN TWITTER THAT TWITTER THAT TWITTER
ADVERTS ON TWITTER ADVERTS ON TWITTER ADVERTISING REACH REPORTS IS FEMALE* REPORTS IS MALE*

YI®E@

13.60 24% -0.7% 40% 60%

MILLION

° POURES ETEAROLTED RO AL DRI oo RSIADVETSNG AUBENGEDAATOR CRORSCTIELTHANMAL b s ottt HOOtSUite gt';?:al
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LinkedIn

« Social Network aimed at professionals
« Aged 18 — 49 is the highest %
80% of B2B Social Media leads come from here

& LINKEDIN AUDIENCE OVERVIEW DLz

BASED ON LINKEDIN‘S TOTAL ADDRESSABLE ADVERTISING AUDIENCE 2 I I g

NUMBER OF PEOPLE THAT PERCENTAGE OF ADULTS QUARTER-ON- PERCENTAGE OF PERCENTAGE OF

LINKEDIN REPORTS AGED 18+ THAT CAN QUARTER GROWTH ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH BE REACHED WITH IN LINKEDIN THAT LINKEDIN THAT LINKEDIN

ADVERTS ON LINKEDIN ADVERTS ON LINKEDIN ADVERTISING REACH REPORTS IS FEMALE* REPORTS IS MALE*

) @t (O &

2700 51% +8.0% 40% 60%

MILLION

° B T LA Ut s Hootsuute ggg al
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Instagram

Image based posts and big use of Hashtags again
« Aged 18 — 29 is the highest %
Effective for product based selling

& INSTAGRAM AUDIENCE OVERVIEW DLz

BASED ON INSTAGRAM'S TOTAL ADDRESSABLE ADVERTISING AUDIENCE 2 I l g

NUMBER OF PEOPLE THAT PERCENTAGE OF ADULTS QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
INSTAGRAM REPORTS AGED 13+ THAT CAN QUARTER GROWTH ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH BE REACHED WITH IN INSTAGRAM THAT INSTAGRAM THAT INSTAGRAM
ADVERTS ON INSTAGRAM  ADVERTS ON INSTAGRAM ADVERTISING REACH REPORTS IS FEMALE* REPORTS IS MALE*

CACACA Y

2400 42% +43% 54% 46%

MILLION

° SOURCE: INSTAGRAM IIANUARY 2019]; KEPOS ANALYS'S: NOTE: INSIAGRAM DOES NOT PUBLSH ADVERTISING AUDIENCE DATAFOR GENDERS OTHER THAN “MALE’ AND ‘FEMA Hootsuite* g;g al
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How do you post the updates?

« If you're looking to use more than one social media
site or want to be able to schedule your social
media posts in advance then it's easier to use a
social media manager tool...

« Examples:
— Hootsuite
— Tweetdeck (Twitter only)
— Buffer

« Some are free or have free (but limited) plans but
prices go up depending what you want from them.
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Being the brand

« No matter what platform, be aware of your brand!

* You have to know the voice and style of your brand

What does this mean?

* Tone: How do you want to come across to the people who
see your posts? Will you be serious, funny, relaxed...

» Language: What language will you be using? If you’re
target customers are younger you use slang or emoji’s,
but if you're B2B you will want to use professional terms

» Purpose: Why are you using social media? To entertain,
to educate, or just to sell?
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What do people want?

« Be consistent — Stick to a Brand Style Guide:
Colours, fonts, logo... Keep a routine of posts

» Talk like a ‘real human’ — People don’t want to
speak to a robot, they want to speak to people!

 To build a relationship with potential customers
online, don't just sell — Converse, interact and
engage with them — 2 way communication!

« Stay relevant — Posting too much or posting
uninteresting content will mean people will most
likely unfollow/unlike your page.
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What can you post?

Different types of posts:

« Infographics: Visual information/stats

* Interactive content e.g. Audio, Video, Animation...

« Positive emotional content: Make people smile!

* Images: Higher engagement & more likely to share
 List Posts: People like lists!

* News / Blogs / Information: Useful and interesting

I)\ #LEWISBROWNLEE ) htto:/po.suLB_Linkedin ] @LewisBrowniee
4

CewissRownLEL  WWW.LEWISBROWNLEE.CO.UK ] www.facebook.comilewisbrowniee (O] @Lewis_Brownlee



|Is Social Media for me?

* It's not for everyone...
* What do you want to achieve?

* Does it fit in with your ‘brand’?
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Questions & Answers
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